OUTLINE OF CHAPTER ONE--(I gave my 2016 book away; this is from the 2014 edition)
Why outlines?  Because the “hierarchical” order makes it easier to understand, learn, and memorize.  It matches the way our brains are structured. (True!)
What is a hierarchy?  Example of political-social hierarchy for a country:  king, Princes, professionals (doctors, etc), business owners/companies, military, skilled labor, unskilled labor, etc.
REGARDING the numbering:  in my system (like most)  Roman Number caps, then Alpha caps, then Arabic numbers caps, then alpha lower case, then Roman lower case, etc.
You don’t need to use all levels for every major point. 

TITLE:  Overview of strategic marketing
I. Defining marketing  				(p4)  
A. Intro
1. Marketing is the process of…
B. Marketing focuses on customers 		(p4)
1. Customers are the focal point… 
2. Target market: A specific group  	(p5)
a. T/M is the group that we focus our efforts on…
3. Etc.
C. Marketing deals with products, distribution, promotion and price…  (p6)
1. Marketing mix
a. Product				(p7)
i. Services…
ii. Goods…
iii. Ideas…
b. Distribution
i. To satisfy, products must be available at right time and place 
ii. Etc.
c. Promo
i. Promo activities that inform…
ii. Educate…
iii. Sustain interest…
d. Price
i. Set value.
ii. Etc.	
D. Marketing Creates value
1. Value = benefits minus costs
a. Benefits defined
b. Costs defined (in the consumer’s eyes)
c. Etc. etc,. etc.
E. Marketing Builds relationships
1. Define exchange process…
2. Customers and other stakeholders (define)
F. Marketing occurs in a dynamic environment

II. Understanding the marketing concept
A. Intro 
1. Define the concept as a business philosophy focusing on the consumer
B. Evolution of the concept
1. Production
2. Sales
3. Market orientation
4. Etc.
C. Implementing the concept
1. Etc.
III. Customer relationship management
A. Etc.
B. Etc
IV. Importance of marketing in our global economy
A. Etc.
B. Etc.

